NICOLE CASSIS

INTERIM CHIEF MARKETING OFFICER | GROWTH, BRAND & COMMUNICATIONS EXECUTIVE
$600M Business-Line Leadership | Ecommerce | Acquisition | Reputation | GTM | Enterprise Transformation
904.303.5142 | Nicole.Cassis@protonmail.com | Nicolecassis.com

EXECUTIVE PROFILE

Commercially oriented marketing, growth, brand, and communications executive with 20+ years of experience connecting
customer acquisition, ecommerce, brand, reputation, and organizational transformation to measurable business
performance. Currently serving as Interim Chief Marketing Officer for the $600M Network Solutions Group and Senior Vice President
of Communications for Newfold Digital, a $1.4B global digital-services company serving 6M customers across 200+ countries with
6,000+ employees in 18 countries. Lead a $40M annual marketing budget and 60+ person global organization, with accountability
spanning acquisition, ecommerce, performance media, brand, content, reputation, GTM, and enterprise communications.

PROFESSIONAL EXPERIENCE

Newfold Digital | Jacksonville, FL e December 2017 - Present

Hold dual enterprise and business-line leadership mandates: lead global communications for Newfold Digital, a $1.4B digital-
services company serving 6M customers across 200+ countries with 6,000+ employees in 18 countries, and serve as Interim Chief
Marketing Officer for the $600M Network Solutions Group.

Senior Vice President, Communications | Interim Chief Marketing Officer | March 2023 - Present
Interim Chief Marketing Officer mandate assumed April 2026

Direct marketing, ecommerce, acquisition, brand, content, reputation, and GTM for Network Solutions Group, spanning Network
Solutions, Domain.com, and multiple Asia-Pacific brands, while leading enterprise communications across Newfold Digital.

¢ Lead the end-to-end marketing agenda for a $600M global digital-services business, directing a 60+ person global
organization and approximately $40M annual marketing budget across ecommerce, performance marketing, brand,
content, reputation, and GTM.

¢ Increased average monthly new-customer acquisition 31%, from 17.2K to 22.5K, within the first three months of the
CMO mandate; delivered 25.2K new customers in June with 13% less media spend and a 22% lower CAC than March.

e Reallocated acquisition investment toward higher-efficiency brands and customer journeys, launching ecommerce
and cart optimization tests to improve customer throughput, product attachment, order value, and recurring revenue.

. Led sub-30-day launch of a first-of-its-kind multi-model Al subscription, directing positioning, creative, media, PR, video,
ecommerce, content, social and sales enablement; achieved sustained daily unit sales at 10x forecast within 30 days.

. Lead the transformation of the Network Solutions brand and digital storefront, including positioning, visual identity,
messaging architecture, homepage strategy, navigation, and category storytelling to modernize market perception and
support expansion into Al and professional services.

e Built an integrated marketing operating model across acquisition, ecommerce, brand, content, SEO, PR, social, video,
reputation, and analytics, aligning a 60+ person global organization around shared growth priorities, accountability, and
performance management.

. Lead global enterprise communications for 6,000+ employees across 18 countries, advising the CEO and senior
executives through transformation, M&A, divestitures, organizational change, crisis response, and reputation-critical
moments while sustaining approximately 75% engagement with internal communications.

Vice President of Communications | August 2019 - March 2023

Promoted to build and lead company-wide communications and content strategy following Web.com Group’s private-equity acquisition,
overseeing internal and external communications, content marketing, social media, video, SEO, and PR across multiple global brands.

e  Built and scaled a high-performing communications, content, SEO, social, and video function, including agency and
partner ecosystems supporting multiple global brands.

e Established proactive PR, executive visibility, and reputation programs, shifting the organization from reactive press
engagement to strategic storytelling aligned with brand and business priorities.

e Transformed fragmented social, editorial, and video efforts into integrated programs that strengthened brand
authority, organic storefront traffic, customer education, and conversion.

e Advised the CEO and executive leaders on transformation narratives, employee communications, and crisis response.



Director of Marketing, Web.com for Enterprise | December 2017 — August 2019

Led marketing, brand development, demand generation, and GTM for a $65M enterprise division serving franchise, multi-location,
and large-enterprise customers; managed a multi-level team, $1.5M budget, agency partners, and integrated execution.

e Developed division’s GTM strategy within 90 days, including positioning, messaging, value propositions, sales enablement,
and solution narratives; launched its first enterprise-focused digital campaign and spearheaded a division rebrand.

* Exceeded lead-generation goals by 144%, accelerated pipeline velocity by ~30 days, reduced cost per lead by $500 YoY.

e  Generated $52M in pipeline, 91 prospect meetings, and 11 on-site demos through an integrated franchise campaign;
contributed an additional $3M in pipeline through strategic events and targeted digital programs.

Florida Coastal School of Law | Jacksonville, FL
Director of Marketing and Communications | September 2016 - December 2017

¢ Led marketing, communications, brand, and revenue strategy for six degree programs with a $400K+ budget; executed
24+ integrated campaigns across digital, email, social, video, print, and events.

e  Overhauled website content and SEO strategy, reducing bounce rate 60% while increasing pageviews 601%, unique
visitors 51%, and social-driven traffic 984%; increased Instagram engagement 203%, generated 439 positive media stories.

North Carolina A&T State University | Greensboro, NC
Director of Research Communications | January 2016 - September 2016

¢ Led communications, branding, and PR strategy for a $60M+ research enterprise targeting industry partners, funding
agencies, academic stakeholders, and public audiences; redesigned the research communications program and launched its
social media and PR platforms.

Arizona State University, School of Earth and Space Exploration | Tempe, AZ
Director of Marketing and Communications | October 2007 - January 2016

Promoted from Media & PR Coordinator to lead marketing, PR, communications, digital content, enrollment marketing, and public
engagement supporting NASA missions, major research initiatives, and six science degree programs.

¢ Increased undergraduate recruitment conversion 230% and total student enrollment 344% within three years.

. Generated 700+ media stories in outlets including NPR, Forbes, Scientific American, Popular Science, TIME, and Wired;
executed a five-day campaign generating more than 1.5M views.

e Led promotion of the school’s signature public-engagement event, attracting a record 4,000 attendees.

EARLY CAREER

Deputy Managing Editor, IBA Media | Cairo, Egypt — Promoted through three editorial roles at the Middle East’s largest English-
language publishing company, leading editorial operations across Egypt Today, Business Today Egypt, and EgyptAir’s in-flight magazine.

Editor, Travel China Guide | Nanchang, China — Led English-language editing and global audience development for travel content
created by native Mandarin speakers.

Regional Field Coordinator, U.S. Representative Tammy Baldwin Re-Election Campaign — Mobilized 500+ volunteers across three
counties, built community coalitions, and supported voter-turnout strategy.

EDUCATION & LEADERSHIP

M.S., Technology — Graphic Information Technology B.A., Communication & Rhetorical Studies
Arizona State University | Summa cum laude University of Wisconsin—-Madison | Academic Excellence Scholar

Leadership: University of North Florida School of Communication Advisory Board; Co-founder, Women in Newfold affinity group;
Marketing Certified Consultant; Leadership for Results Certified Facilitator; Nonprofit Board Governance.



